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"

tc "Advertising Company/ Agency
"
tc ""
 



2009 Editorial Planner/Deadlines

(Dates Subject To Change)


DATABUS
MAILING
EDITORIAL
ADVERTISING
ISSUE
DATE (end of month)
DATE
CONTRACT/ART

WINTER (JANUARY 2009)
January  2009
December 12, 2008
December 12, 2008
THEME: Technology Standardization
How have you standardized technology in your school district? This might include classroom hardware, LAN, WAN, video systems, software, operating systems, etc. What was the outcome? How has it impacted support?  Do you support multiple-computer platforms or only one platform? How have your technology standards been received by administrative and teaching personnel?

SPRING (APRIL 2009)
April 2009
March 6, 2009
March 6, 2009
THEME Ed Tech 

This issue will highlight creative uses of technology in the classroom. Possible topics include 1 to 1 computing, use of tablets or ultra-mobile PCs, innovative classrooms designed to integrate technology throughout the curriculum. Distance, distributed and mobile learning.

SUMMER (JULY 2009)
July 2009
June 5, 2009
June 5, 2009
THEME: Green Technology
What initiatives have you taken to reduce, reuse, and recycle when it comes to technology?  Possible topics include energy reduction, green data center design, electronics recycling, paperless environments, etc.

FALL (OCTOBER 2009)
October 2009
September 4, 2009
September 4, 2009
THEME: Network Traffic
With LAN and WANs exceeding gigabit speeds, it is becoming more important to manage the flow of network traffic. Topics might include how you have managed the flow of traffic on your networks. How has VOIP, video and distance learning affected the way you shape/manage your network traffic? What products have you used to manage your traffic?  What impact have these products had on the services you provide?

2009 Conference Program
November 2009
September 25, 2009
September 25, 2009
THEME: Conference Schedule, Trade Show Information and Description of Courses and Seminars

REGULAR MONTHLY FEATURES

(
President’s Message
· CETPA Member Profile

· E-Rate Update

· Best Practices

· Forensic Focus

· Legislative Update

· Membership Information

· Calendar

· Monthly Features and Articles

Editorial Contributions are welcome. Please contact  Wade Williams/Managing Editor via email: databus@cetpa-k12.org for submission of articles or commentary. (CETPA reserves the right to review, edit and approve all editorial submissions. Advertorials are not accepted. However, display advertising is welcome)



tc "Phone                                              Fax
"

tc "Advertising Company/ Agency
"

	�Advertiser(name of company being advertised as it will appear in Ad Index)


	�tc ""��Agency (if applicable)


	�tc ""��Contact


	�tc ""��Address


	�tc ""��City                                                       State                 Zip


	�tc ""��Phone                                                    Fax


	�tc ""��Email Address                                        


Space Rate: ( member ( non-member	$		


	Special Placement (add 15% to gross): 	$		


	________________________________	-$	�tc "Special Placement (add 15% to gross)\: $ �Bleed (add 10% to gross)\: $ �Color Charges\: $ �Total Gross Rate\: $ �Discounts\: $ "�	


	Insert Charges: 	$		


	Color Charges:	$		


	Design Charges:_____________issue	$	�tc "Design Charges\: $ "�	


Net Cost Per Insertion:	$		


Number of Insertions:		�tc "Space Rate $ "�


PLACEMENT:	


ARTWORK:  ( NEW _____________( P/U ______________


ISSUE/DEADLINE	Size	Shape	Color	Price


_________    								$	


_________    								$	


_________    								$	


_________    								$	


ANNUAL CONFERENCE PROGRAM/BUYERS' GUIDE


_________    								$	


________________________________________   (______)	�tc ""��Index Heading and phone number as it appears in the Advertiser Index                                        


	�tc ""��Website as it appears in the Advertiser Index                    


                                





This is a legally binding contract. In signing, the advertiser and the agency agree to abide by the contract regulations stated in this contract. Return completed form to115 Spring Water Way, Folsom, CA 95630 or: Fax to (916) 973-1414.    Payment made to: Association Outsource Services, Inc.  NOTE: All first time advertisers will need to submit payment for the first insertion with their original contract. Please mail contract and payment directly to AOS, Inc.





�tc ""�Authorizing Signature:	


Name and Title:	


(please print)	








































































































































































































BLACK & WHITE SINGLE Insertion Rates


	1x	5x 		


Double Page Spread	$2,165	$1,730


Full Page	1,500	1,200	


1/2 (Island)	1,150	920	


1/2 Page	950	760


1/3 Page	700	560	


1/4 Page	500	400


(Discount, Color and Special rates are NON-COMMISSIONABLE)


Cover Rates (4/color only)


Inside Covers	$2,325	$1,860


Back Cover	2,550	2,040


Color Information and Rates


Color (per insertion)	$500�All color is four-color process/match. PMS or metallic inks (add $100 to color charge for each additional color) Color Rates/Costs are NON-COMMISSIONABLE.


GUARANTEED SPECIAL POSITION�tc "GUARANTEED SPECIAL POSITION"�


Other than covers, 15% surcharge on space to secure preferred position. Otherwise all space requests accommodated at the discretion of the publisher and space available.�tc "BLACK/WHITE RATES"�


MAGAZINE AD DIMENSIONS


Size	Width		Height


Full pg	7-3/8”	x	9-7/8”


1/2 vt	4-7/8”	x	7-3/8”


1/2 hz	7-3/8”	x	4-7/8”


1/3 sq	4-7/8”	x	4-7/8”


1/4 vt	3-5/8”	x	4-7/8”


1/4 hz	4-7/8”	x	3-5/8”


Decimal conversions:


3/8” = .325	Type page: 7-3/8” wide x 9-7/8” high


5/8” = .625	Trim Size: 8-3/8 ”wide x 10-7/8” high


7/8” = .875	Bleed Size: 8-5/8” wide x 11-1/8” high


convention program AD DIMENSIONS


Size	Width		Height


Full Page – no bleeds	4.5”	x	7.75”


1/2 Page – vertical	2.125”	x	7.75”	


1/2 Page – horizontal	4.375	x	3.875”


1/4 Page – vertical	2.125”	x	3.875”


1/4 Page – horizontal	4.375”	x	1.875”


Full Page with Bleeds


5.5” x 8.5” trim


Add 1/8” bleed to each side leaving 3/8” margin inside the TRIM of non-critical 


area (no logos, type)


Spread with Bleeds


11” x 8.5” trim


Add 1/8” bleed to each side leaving 5/8” gutter in center (comb binding area. Color/non-critical image ok). Leave 3/8” margin inside the TRIM of non-critical area (no logos, type)


MECHANICAL REQUIREMENTS�tc "MECHANICAL REQUIREMENTS"�


Advertisers must submit their camera ready art, matching the exact dimensions of the specified ad in one of the following formats. No other formats are accepted:


	( Press-quality PDF (with bleeds when applicable) or


	( 300 dpi TIFF, EPS or JPG (must be original min. resolution)


	( All art must be accompanied by a color proof mailed to Association Outsource Services. Color proofs may be matchprints or color laser prints.





Submission methods:


Mail: CD/DVD to Association Outsource Services 115 Spring Water Way, Folsom, CA 95630. 





Post electronic file to the AOS FTP at � HYPERLINK "http://www.aosinc.biz" �www.aosinc.biz�


Create your own login. If you lose your password, create a new account using another email address. Please be sure to place your ad art in the correct publication/association folder then in the correct issue folder. 


Ad design is available.  Please contact Lori at Mattas Media (916) 837-5996. � HYPERLINK "mailto:design@mattasmedia.com" ��design@mattasmedia.com�	
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Demographics


Founded in 1960, The California Educational Technology Professionals Association (CETPA) serves the technology community of California's K-12 school system. The Association's goal is to improve the quality of curriculum and instructional content by offering technology-enriched resources to teachers and students. CETPA develops and refines standards for technology implementation; works to increase the awareness of state and federal funding opportunities; and keeps educational professionals current on technological trends.


Members include Superintendents and Assistant Superintendents with responsibility for business, curriculum and technology. Directors and Coordinators who manage, inform and provided technological resources for instruction and curriculum administration are also included in our association. All together, the readers of DataBus are the decision-makers and purchasers of the technology products and services within the K-12 educational system in California.


California’s K-12 represents a $45 Billion Dollar Buying Power with technology being a multi-billion dollar industry. 


DataBus, our quarterly magazine, is distributed to the Information and technology directors and district superintendents of all K-12 school districts. The editorial and articles keep our readers current on the trends and opportunities relating to K-12 technology. 


Articles highlight success stories about specific hardware and software solutions; outline funding opportunities; discuss standards for technology implementation and new methods of delivering options for curricular and instructional technology. 


Advertising Sales:


Patti Hoffart                                                   (916) 973-1348 phone   (916) 973-1414 fax          pattih@aosinc.biz


Materials and payment to be received:


Association Outsource


115 Spring Water Way, Folsom, CA 95630


(916) 990-9999 phone   (916) 990-9991 fax�� HYPERLINK "http://www.aosinc.biz" ��www.aosinc.biz� 	�








DATE:      April 27, 2009


TO:           


FROM:    Patti Hoffart


SUBJECT: California Educational Technology Professionals Association marketing opportunity! www.cetpa-k12.org


	











For administrative use only


SR:___________________________________________


Date Accepted:__________________________________  





Demographics





Founded in 1960, The California Educational Technology Professionals Association (CETPA) serves the technology community of California's K-12 school system. The Association's goal is to improve the quality of curriculum and instructional content by offering technology-enriched resources to teachers and students. CETPA develops and refines standards for technology implementation; works to increase the awareness of state and federal funding opportunities; and keeps educational professionals current on technological trends.


Members include Superintendents and Assistant Superintendents with responsibility for business, curriculum and technology. Directors and Coordinators who manage, inform and provided technological resources for instruction and curriculum administration are also included in our association. All together, the readers of DataBus are the decision-makers and purchasers of the technology products and services within the K-12 educational system in California.


California’s K-12 represents a $45 Billion Dollar Buying Power with technology being a multi-billion dollar industry. 


DataBus, our quarterly magazine, is distributed to the technology directors and district superintendents of all K-12 school districts. Our circulation is approximately 3000 and growing – with a pass-along readership reaching over 10,000 IT personnel. The editorial and articles keep our readers current on the trends and opportunities relating to K-12 technology. 


Articles highlight success stories about specific hardware and software solutions; outline funding opportunities; discuss standards for technology implementation and new methods of delivering options for curricular and instructional technology. 


We also publish an annual Conference Program highlighting our educational seminars and tradeshow. Our annual Conference offers strategic networking opportunities and is an excellent way to enhance your advertising program with CETPA.


Materials and payment to be received:


Association Outsource


115 Spring Water Way,


Folsom, CA 95630


(916) 990-9999 phone


(916) 990-9991 Fax


� HYPERLINK "mailto:cicit@aosinc.biz" ��cicit@aosinc.biz�  	














WHO?						CEtpa!


Founded in 1960, The California Educational Technology Professionals Association (CETPA) serves the technology community of California's K-12 school system. The Association's goal is to improve the quality of curriculum and instructional content by offering technology-enriched resources to teachers and students. CETPA develops and refines standards for technology implementation; works to increase the awareness of state and federal funding opportunities; and keeps educational professionals current on technology trends.


WHAT?				Cetpa’s  dataBus Magazine!


DataBus, our quarterly magazine, is distributed to the technology directors and district superintendents of all K-12 school districts. Our circulation is over 3000 and growing – with a pass-along readership reaching over 10,000 IT personnel. The editorial and articles keep our readers current on the trends and opportunities relating to K-12 technology.


Why?			California Schools… K through 12!


California’s K-12 represents a $45 Billion Dollar Buying Power with technology being a multi-billion dollar industry. 


Members include Superintendents and Assistant Superintendents with responsibility for business, curriculum and technology. Directors and Coordinators who manage, inform and provided technological resources for instruction and curriculum administration are also included in our association. All together, the readers of DataBus are the decision-makers and purchasers of the technology products and services within the K-12 educational system in California.


When?	Winter, Spring, Summer, Fall issues  Plus the Conference Guide!


Articles highlight success stories about specific hardware and software solutions; outline funding opportunities; discuss standards for technology implementation and new methods of delivering options for curricular and instructional technology. 


We also publish an annual Conference Program highlighting our educational seminars and tradeshow. Our annual Conference offers strategic networking opportunities and is an excellent way to enhance your advertising program with CETPA.


How?                        PLACE YOUR  Advertisment  by  calling  (916) 990-9999


Consistent placement pays off!  All advertisers will appear on the CETPA website by their company name with a link to their URL of choice. This means that advertisers who run in all four issues of DATABUS will be on the website all year.


Any advertiser who signs up for FIVE issues on a single contract will receive the following upon payment of the last ad of their contract or pre-payment for the entire contract:�-The mailing list database on CD or Email (one-time use applies)�-An option to run an article by-lined by a manager in a California School system. (Issue placement is based upon the discretion of the CETPA’s Editorial Committee)�Added Bonus for Full Page Advertisers on a five-time contract - �-Ten percent off their companies booth space for the CETPA Trade Show – Exhibitors pay full price to CETPA and then AOS, Inc. will reimburse the company for 10% of their booth space upon publication of the last ad of their advertising contract.


NOTE: All first time advertisers will need to submit payment for the first insertion with their original contract. Please mail contract and payment directly to AOS, Inc.�





advertising invoice


Copy and Contracts Regulations and Policy


a) All advertising is subject to the publisher’s approval. The publisher reserves the right to reject advertising, which it feels, is not in keeping with the publication’s standard. b) AGENCIES placing orders are responsible for payment. 15% commission shall be paid to recognized agencies on space and position charges only, provided however that said commission may be forfeit on invoices remaining unpaid 35 days following date of invoice. c) All advertising orders are accepted subject to the terms and provisions of the current rate card. d) A contract year, or twelve�month period, starts from the date of the first insertion. Twelve�month periods do not overlap; in other words, space counted in one contract period to determine the rate for the subsequent or past periods. e) PRO-RATE CLAUSE: If more or fewer insertions are used within one year than specified in the order, charges will be adjusted in accordance with established rates. However credits earned will apply to billings �no cash rebates will be made. f) Advertiser and advertising agency agree to indemnify, defend, and save harmless the publisher from any and all liability for content (including text, illustrations, representations, sketches, maps, trademarks, labels or other copyrighted matter) of advertisements pursuant to the advertiser’s or agency’s order. g) The publisher reserves the right to reject, discontinue or omit any advertising or any part thereof. This right shall not be deemed to have been waived by acceptance or actual use of any advertising matter. The publisher’s liability for any error will not exceed the charge for the advertisement in question. h) Publisher is not liable for delays in delivery and/or non�delivery in the event of Act of God, action by any governmental or quasi-governmental entity, fire, flood insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption or any kind, work slowdown, or any condition beyond the control of publisher affecting production or delivery in any manner. i) Failure to make the order correspond in price or otherwise with the rate schedule is regarded only as a clerical error and publication is made and charged for upon the terms of the schedule in force without further notice. j) Rates are subject to change during the publishing year. However, rates will hold for signed contracts/insertion orders received prior to published rate change. k) Any deliberate attempt to simulate the publication format is not permitted, and the publisher reserves the right to place the word “advertisement” on any advertisement. l) No guarantee for specified position is made unless the position premium has been added to the contract. m) Publisher reserves the rights to hold advertiser and/or its advertis�ing agency jointly and severally liable for such monies as are due and payable to the publisher. o) Closing dates for insertion orders and camera�ready materials are listed in the editorial calendar. p) Cancellations are not accepted after the space close date. Advertisers who do not provide materials by the deadline will be required to rerun an existing advertisement. If an ad rerun is not possible, a 75% cancellation fee will be charged.�tc "a) All advertising is subject to the publisher’s approval. The publisher reserves the right to reject advertising which it feels is not in keeping with the publication’s standard. b) 15% commission shall be paid to recognized agencies on space, position and color charges, provided however that said commission may be forfeit on invoices remaining unpaid 60 days following date of invoice. c) All advertising orders are accepted subject to the terms and provisions of the current rate card. d) A contract year, or twelve�month period, starts from the date of the first insertion. Twelve�month periods do not overlap; in other words, space counted in one contract period to determine the rate for the subsequent or past periods. e) If more or fewer insertions are used within one year than specified in the order, charges will be adjusted in accordance with established rates. However credits earned will apply to billings �no cash rebates will be made. f) Advertiser and advertising agency agree to indemnify, defend, and save harmless the publisher from any and all liability for content (including text, illustrations, representations, sketches, maps, trademarks, labels or other copyrighted matter) of advertisements pursuant to the advertiser’s or agency’s order. g) The publisher reserves the right to reject, discontinue or omit any advertising or any part thereof. This right shall not be deemed to have been waived be acceptance or actual use of any advertising matter. The publisher’s liability for any error will not exceed the charge for the advertisement in question. �h) Publisher is not liable for delays in delivery and/or non�delivery in the event of Act of God, action by any governmental or quasi-governmental entity, fire, flood insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption or any kind, work slowdown, or any condition beyond the control of publisher affecting production or delivery in any manner. i) Failure to make the order correspond in price or otherwise with the rate schedule is regarded only as a clerical error and publication is made and charged for upon the terms of the schedule in force without further notice. j) Any deliberate attempt to simulate the publication format is not permitted, and the publisher reserves the right to place the word “advertisement” on any advertisement. k) No guarantee for specified position is made unless the position premium has been provided for in the contract. 1) Advertisements ordered set will be charged �for composition. m) Publisher reserves the right to hold advertiser and/or its advertis�ing agency jointly and severally liable for such monies as are due and payable to the publisher. n) Closing dates for insertion orders and camera�ready materials are listed in the editorial calendar. Cancellations are not accepted after the space close date. Advertisers who do not provide materials by the deadline will be required to rerun an existing advertisement. If an ad rerun is not possible, a 65% cancellation fee will be charged."�


Materials must be received in accordance with deadline schedule at 115 Spring Water Way, Folsom, CA 95630.  Digital art may be uploaded to � HYPERLINK "http://www.aosinc.biz/" �www.aosinc.biz�. Direct art inquires to Lori Mattas at (916) 837-5996. Sales Office: (916) 990-9999








